UAAA3GY o] FFL vAE 29 B 4FH A7

SAZE 1Y9e FAoE-

An Empirical Study over the Factors Influencing Performance of Design

Management, -Focus on Production Firms-

294
SHatTst v T o} A}

Kim young seak
Lecturer, Dept. of Multimedia Design, Ansan 1 College



LA e debgou), Hel A BAMOR felakA
9 Ukt mebd dAdgel gFeslel A
11 4754 A egel B WATE AAE REdon A9
12 278 % Y H9eh. 2R OAAFGe Feaclel AHE
2 olgd w7 % AP of F JFHe TR FATL Y 2A vAw
21 TR slovl, 1 thgo Tl H - He, Al 9
22 AARGe) A% A7 A 2 o2 vEEG
23, TRl A A Fakg ol ol g F 7}A] Aol oot nAT=E] vk
5 @mimy 9 EALEA Jgee TR G - AeFol Abg A vehgo
o, AgHFE BE JFHe Tl T4 7}
31 ATRE A 37 Jehd Ao BHEd0.
32, 7H47 ool ATE o B Ave) AAde O oa
33, Wae] 224 4 A39E meln BAFERA s /19 dis
4 AFEA #83 ARE T ¢ dor, @ OAUARYE A7
41 AredT FRa g Ausdor e QEIA AF +9
A

42 EEO) ATEASH B4
43, W59 RAEAY NEE BA

44, V371 A L 1A

e
re
-
o
2
BN
2
tlo (o
4
ox
o
fru
[
T
mle]
Ll

btk A Avh wEb ARl A
o]

s s 1799] JFaclel e FA3} 39 gt
o BEy $HoE FNT Bast 9om, topt
Fned U9l AR/ G998 Tasel B 1R

ooo
== FA9]

a1 G HARQl szl 1990 o] A gAY, g9l AGAT
2 ANUEAE Aggtel wet 24 E498kE 3
dQoltt. Buely ARF AFEHL TiA1ZFe
FFaY 7] A ETete] #HALS HFAHS | Abstract
2 BAshks d Atk olg3 5245 @45ty el . : L
Ao AGe] 9eadS BRI oS Gakgols Design management is a great rewta!lzed field
AQATole] BAMS ANARS Ea) Az created t.o meet new changes to the ptlenod and the
Basdn 0 AYe 24 5 Az s = 9 marlfe.t since 1990s. The pu.rpose of this study was to
9. empirically analyze the relations between the factors

influencing design management and corporate

AA, ARG dFadd nAVEEsle)
o management performance. For that purpose, the

wEA BHA HAY

- - investigator explored the factors affecting design
YA T SARCE 9o o o

ot management and tested the hypotheses about the
AR 227 HAR BIAE FAR LR felatA .
a7 UEhdTh meld gAel el daracle] 1 relations between those fa.u.:tors and rTlanagement .
AREse] Qe mAChe e Humoz A [.)erf.ormance through empirical analysis. The two major
goich ela TAlAGe] GakaclSe] mAuE flndlngs are as follows: |
o) 3 e el WA« dero] 4R = First, as for the relations between the factors

influencing design management and customer satisfaction,

"design workforce," "Design policies and strategies" and
TOZ YEET 9 gn p g

S5, tAplAde a0l A|FHG8 T
A BN TRl 27, HAR”l A, T

A« A, T FAE FAHCE Folsh

T

"design investment" resulted in statistical significance, but
"design organization" and "design manager" did not. As a
result, the hypothesis that the factors influencing design
management would have impacts on customer
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satisfaction was partially supported. Customer satisfaction
was most affected by "design policies and strategies,"
which was followed by "design workforce" and "design
investment" in the order.

And secondly, as for the relations between the
factors influencing design management and market share,
"design organization," "design workforce," "design policies
and strategies" and "design investment" showed statistical
significance, but "design manager" did not. As a result,
the hypothesis that the factors influencing design
management would have impacts on market share was
partially supported. Market share was most affected by
"design investment," which was followed by "design
policies and strategies," "design workforce" and "design
organization" in the order.

The two conclusions indicate that "design policies and
strategies" have the biggest effects on customer
satisfaction and "design investment" on market share.

Those results have the following implications: @ they
can provide useful information to companies that try to
introduce design management and vitalize it; and @ they
can serve as a guideline when companies set up
strategies of using design management as a means of
competitive edge.

Finally, the study has its limitations in that it only
dealt with the manufacturing industry. In future, they
need to expand to the service industry to identify the
factors influencing its design management and to analyze
their relations with management performance. In addition,
it's also required to consider the success factors of
design companies by the areas.
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